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Taxes

Recent Laws Deliver Some Good Tax News

While some provisions of the recent health care reform law have many employers reaching for the
aspirin, tax breaks included in that legislation and in a jobs bill actually spell good news for some
companies.

The Patient Protection and Affordable Care Act includes a new tax credit for small
businesses. The tax credit is available immediately for qualified companies that pay
at least half the cost of single coverage for their employees, according to a report in
PLANSPONSOR. In a news release, the IRS notes that this credit will be available
for employers that have fewer than 25 full-time-equivalent employees paying
wages averaging less than $50,000 annually.

The smallest employers -- those with 10 or fewer full-time workers and paying
annual wages of $25,000 or less -- can receive the maximum credit of 35 percent of premiums paid in
2010. The maximum credit for tax-exempt companies is 25 percent of premiums paid. In 2014, the
maximum credits rise to 50 percent and 35 percent for nonexempt and exempt businesses, respectively.

In addition to the health care reform legislation, a recent jobs bill offers another tax "holiday" for
employers. The Hiring Incentives to Restore Employment (HIRE) Act provides a tax break for hiring
new employees and offers credits for retaining workers. Employers who hire workers who have been
unemployed for at least 60 days can qualify for a 6.2 percent payroll tax incentive (exempting them from
the employer's share of Social Security taxes on wages paid March 19 through Dec. 31, 2010).

Employees must be hired after Feb. 3, 2010, and before Jan. 1, 2011, to qualify for this credit. Also, a
business can earn a 2011 credit of up to $1,000 for each new qualified worker that is kept on the payroll
for at least a year.

Dental Benefits

Plans Aim to Take Bite Out of Overall Health Costs with Targeted Dental Options

In the ongoing quest to control health care costs, some employers and insurance companies are putting
their money where their mouths are by educating employees about the overall benefits of good dental
health.

Several recent studies point to a link between good dental care and improved overall health, especially
for pregnant women and those with chronic diseases, according to a report in Workforce Management.
A 2009 CIGNA study found that early treatment for dental problems saved thousands of dollars
annually for stroke and diabetes patients. Other research suggests a healthy mouth can help protect
pregnant women from preterm birth.

CIGNA, Aetna and other insurance carriers have started to emphasize this "mouth-body connection" by
creating special intervention programs for at-risk groups. Aetna's plan, for instance, includes 100 percent
coverage of vital procedures for enrollees, such as deep cleaning of diseased gums.

These programs place a greater emphasis on dental health in an attempt to stave off costlier health
problems down the road. For years, the "mouth-body connection" was discounted by physicians and
carriers, said Dr. Doyle Williams, chief dental officer at Delta Dental of Massachusetts. Yet when one
considers that the human mouth carries more than 6 billion bacteria and that a person swallows hundreds
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of times each day, "it's a little easier to understand how gum disease affects the whole body," he said.

The prevalence of gum disease, also called periodontitis, is high in the U.S., with more than one in three
adults age 30 and older afflicted, according to the American Academy of Periodontology.

Still, evidence that a healthy mouth leads to lower health costs is not clear cut, said Dr. Miles Hall of
CIGNA Dental.

"I'll be very frank: The studies that are out there show a strong association," Hall told Workforce
Management. "At this point, they do not necessarily show a causal relationship. But it's significant
enough that we took a step to be proactive about it. We think that the right thing is to treat that gum
disease and to remove financial barriers."

Even with more support from insurance companies, employers face a number of challenges in cleaning
up their workers' mouths. Often, employers use different carriers for medical and dental benefits, which
can complicate coordination of these programs.

However, Williams noted that dental-only plans can effectively target all employees, not just at-risk
groups, which can improve rates of prevention and cost savings for the whole workforce. This approach
means the medical benefits of dental hygiene are in place before someone becomes pregnant or develops
a condition such as diabetes, Williams said.

Regardless of the "mouth-body connection," employers see real value in offering dental benefits, a
recent study by Wells Fargo shows. Despite current economic pressures, 97 percent of employers polled
made no reductions to their dental plans in 2010.

In Brief

DOL POSTS CHIP NOTICE
The U.S. Department of Labor has posted a model notice that some employers must distribute as early as May 1.
The notice informs workers of possible state assistance through the Children's Health Insurance Program (CHIP)
or Medicaid.
To view the form and learn what states offer CHIP/Medicaid assistance, visit http://www.dol.gov/
ebsa/chipmodelnotice.doc.

BUSINESSES STICK WITH VALUE-BASED DESIGN
Employers who have adopted value-based design in their benefit plans are sticking with the model, according to a
poll by Buck Consultants. Among respondents who have melded value-based design into their plans, 79 percent
made no changes in 2009, and more than half of those companies do not anticipate a change in 2010. Eighty-
seven percent of respondents use value-based design in their wellness programs, and 80 percent use the design
for disease management, the study found. Value-based design creates incentives for employees, doctors and
insurance companies to adopt the use of high-value services, healthy lifestyle habits and use of providers who
adhere to evidence-based treatment guidelines, according to the National Business Coalition on Health.

GENERICS FUEL JUMP IN DRUG SALES
Sale of prescription drugs in the U.S. rose to $300.3 billion in 2009, an increase of 5.1 percent from the previous
year, according to a report by IMS Health. Of all drugs sold, generic drugs dominated, with 75 percent of all sales
coming from generics -- up from 57 percent in 2004, the study found. While the number of drugs given to new
patients slipped 1 percent, the number of prescriptions for people already being treated jumped nearly 2 percent,
the report showed.

MORE COMPANIES GO FOR PTO
More employers are using paid-time-off (PTO) banks instead of traditional vacation and sick days, according to a
survey by BLR. Fifty-four percent of respondents said they use a PTO system compared with 43 percent in 2007.




